TAKOYUYU XUPOTAKA

XapsBapabiH busHecuiiH cypryy/iuiiH MeHe:kKMeHTHIHH npodeccop, XuTonydamm ux
Cypryy/jauiiH ImMeput npogeccop
[Tpodeccop Takayuum Xuporaka Hb TokuoruitH OJNOH YJICBIH XPUCTHWH WX CYPTYYIb]
OakanaBp, AHY-wiH bepximitH ux cypryyiapa busHecwiiH yaup/uiarblH MarucTpblH OOJIOH
JOKTOPBIH 39Pr3d XaMraajcaH.

e 1976-1982 onn XapBapabiH busHecuiiH CypryynuiiH Tyciax npodeccop,

e 1983-1997 onn TokuoruitH XuToiydaiu ux cypryyiasa 31 npodeccop, mpodeccop,

e 1998-2010 onx Toxkumormitn Xutoryoamu ux cypryyiasa OJOH yIIChIH Oairyyiuiarsia

crpareruiit (ICS) AxucaH TyBIITHUH CypryyJIUiH 3aXUpal,

e 2010 onooc XapBapasiH busHecuiin cypryynuitH MeHe:XxMeHTHITH nmpodeccop

[Tpodeccop Takdyuuruiin cynaiaraanbl YU

e “KommanwuiiH riioban cTpareru Jaxb MapKETUHTHITH acyynan’,

e “SmOHBI MMHY OYTIAIKYYHUN XETKIIUNH YT SBIIBIH OHIYIOT ,

e “SMOHBI KOMIIAHUYIBIH JIBIXHUIL €PCENIEX YaaBap”,

e “Baifryynnara gaxpe M3IJIAT OYTIX YIT SBI”

[Tpodeccop Taksyun "lHunadr TypuuiarsiH XyBberan' OyTIdnuiiH Oue 1aaH TyypBHUCHBI
39parid, OycanTail xamtpan “Koprnopauuiin eepuitH HHHOBaIM: DMX IPUTYH Oaiizan 6a 30XuoH
OalryymanTeIT ynupaax He, “SnraBapt 6aiuibIr ymupaax #Hb: [7100an MEHeXMEHTHITH 3aM Mep”,
“Mbomdr 6yrasry komnanu” (Yr OyTIdn Hb AMEpHUKUIH X3BIAUYYIUNH X01000HB busHec 0a
MEHEKMEHTUUH canbapeiH 1995 onbl "llungsr muH> HOM" MIATHANBIT XYPTCOH.), “SmnoH
epcenyox 4YaaamxkTail 10y?”’, “MboamdruiiH MeHexMeHT adX XwuTtorydamm”, ‘“To€oraruiin
raiixammur”, “Yxaanar komMmaHu~ 33par OyTi3auir Oycaa 30XHOIYMATON XaMTpaH OHUXK?Id.
YyHa3c ragHa TIpa3p “XapBapAblH OusHecuiH YH2Ir’3”, “KanudopHuilH MeHeXMEHTHIH
corryyn’, ‘OKWKuUDIPHrUMMH —XynangaaHbl  COTryyd , “SNOHBI  MapKeTMHIHMIH CATryyn’,
“busHecuilH YHA1Ir?3” cotryynyymsa 30 rapyii, Oycaa OusHecuitH cotryynyyadn 90 rapyi
CyZlajaraanbl HUMTIAI XIBIYYJIKI).

[Tpodeccop Takdyunm Hb YHIAICTIH JaMHAcaH KOPHOpaluyaal MEHEKMEHT, MAPKETHHT,
CaHXYY, OYpTIaIMHH 36BIOX YWIUMIrD Y3yyamsr Oereej AdiIXuiiH eHuer OymaH Oypr
MEHEKMEHTUHH XypaJl, CEMUHAPT TOTTMOJ OPOJILIOK WIITIDI XAJIUILYYIAIT, OJIOH yicaa XYJI33H

36BILIOOPOIACOH HAP XYHATIH SPIIMTIH IOM.
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Professor Takeuchi received his B.A. from International Christian University in Tokyo and M.B.A. and

Ph.D. from the University of California, Berkeley.

He was an Assistant Professor at the Harvard Business School from 1976 to 1983, where he taught
courses in marketing and retailing in the MBA program. He joined Hitotsubashi University in Tokyo as
an Associate Professor in 1983 and became Professor in 1987. In 1998, he became Dean at Hitotsubashi
University Graduate School of International Corporate Strategy (ICS) and led to start the first state-run
business school in Japan. After retiring as Dean from ICS in 2010, he joined Harvard Business School
as a Professor of Management Practice.

Professor Takeuchi’s current research interests are focused on (a) the role of marketing within a firm’s
global strategy, (b) the unique features of the Japanese new product development process, (c) the
competitiveness of Japanese firms in global industries, and (d) the knowledge creation process within

organizations.

He is the author of The Best Practice Revolution (Diamond-sha, 1994, in Japanese) and the co-author of
the following books: (1) Corporate Self-Innovation: Managing Chaos and Creation (H. Takeuchi et al.,
Chuo Koron-sha, 1986, in Japanese); (2) Managing Heterogeneity: The Path to Global Management
(H. Takeuchi and Yoko Ishikura, Diamond-sha, 1994, in Japanese); (3) The Knowledge-Creating
Company (Ikujiro Nonaka and H. Takeuchi, Oxford University Press, 1995), which won the 1995 “Best
New Book of the Year” Award for the Business and Management category by the Association of American
Publishers; (4) Can Japan Compete? (M. Porter, H. Takeuchi, and M. Sakakibara, 2000, London:
McMillan in English, and Diamond-sha in Japanese), and (5) Hitotsubashi on Knowledge Management
(I. Nonaka and H. Takeuchi, John Wiley & Sons, 2004), (6) Extreme Toyota (E. Osono and N. Shimizu
and H. Takeuchi, John Wiley & Sons, 2008), and The Wise Company (1. Nonaka and H. Takeuchi, Oxford
University Press, 2019 forthcoming).

In addition, he has written over 30 articles for the Harvard Business Review, California Management
Journal, Journal of Retailing, Japan Marketing Journal, Business Review, and other academic journals,

and nearly 90 articles for business magazines.

His business experience includes management consulting work with McKinsey & Company in Tokyo and
marketing research and account service work with McCann-Erikson in Tokyo and San Francisco. He is a

consultant to a number of multinationals and an external board member of several Japanese companies.

He is a member of a number of committees formed by government agencies, the Ministry of International
Trade and Industry in particular, and political organizations in Japan. He is a frequent speaker at

management conferences and seminars around the world.
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